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KYNNING

Hvad ma og hvad ma ekki
setja inn a samfelagsmidla
a Olympiuleikunum i Paris?

Keeri lesandi — hér kemur kynning & peim reglum sem settar hafa verid
um samfélagsmidla og kynningarmal i tengslum vid Olympiuleikana i Paris
arid 2024. Reglurnar eru m.a. settar vegna héfundarréttar og 6ryggismala
sem og til ad tryggja fridhelgi einkalifs peirra sem & leikunum eru. Skilyrdi
um pessi mal eru hluti af peim reglum sem péatttakendur sampykkja ad
gangast undir, med undirritun & ,Conditions of participation for NOC
delegation members”.

Vid bidjum ykkur um ad kynna ykkur vel pessar reglur og ad fara eftir
peim svo haegt sé ad nyta samfélagsmidla til kynningar & keppendum,
leikunum og pvi sem par gerist, eins vel og moégulegt er.

peir sem ekki fara eftir reglunum geta att pad é heettu ad vera aminntir af
IOC og ad efni peirra verdi tekid ut. Einnig er mogulegt ad frekari
adgerdir fylgi i framhaldinu, svo sem lokun & adgangi og pess hattar.
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KEPPENDUR - REGLUR

Hvad mega

keppendur?

Keppendur

Keppendur
e taka myndir
e taka upp hljéd- og myndbénd
& vidurkenndum  Olympiu-
stddum, & simann sinn, hvort
sem er innan eda utandyra.
Vidurkenndir stadir kallast
Olympic venues og er t.d.:
« Olympiuporpid
e keppnissvaedi
o eefingasveedi

Keppendur mega deila myndum &
eigin samfélagsmidla og
heimasidu.

PART ONE: FOR ATHLETES
PARTICIPATING AT THE OLYMPIC
GAMES PARIS 2024

The main objective of these guidelines is to enable
athletes to share their personal experiences at the
Olympic Gamas whils protecting the rights of the
10C"s madia rights-holders.

Conditions that apply to posts:

You can take photographs and/or record audiol
video at the Olympic Games [both inside and
cutside Cale
Village and war g your mobile
phone as long as you respect the guidelines.

You can share phatographs on your personal
social madia sccounts and parsonal websites.

You can share on your personal social media
accounts and personal websites audiodvideo
recordings that you take:

i From competition venues up to 1 hour batore
the stant of your competition and after you have
lett the mixed zone/doping control station

i fram training venues and practice arcas

i fram the Olympic Village

iv. il the Opening and Closing Coremanies andfar

. althe Champions Park.

Keppendur

Keppendur

9 Posts with videa cannot ba shared

= of the (i) Olympic medals ceremonias
{ii) sports camgpatitions (including antt
toss and any celebrations on the field

+ liveor

«  ifthe video is langer than 2 minutes pd

Posts (with vides or photographs) canne
shared:

+  if commercial, which includes:
- permitting ads
- running paid marketing
- making an arrangement with a soci
media platform or other media con
[other than the official media rights
af your courntry] ar
- endorsing or promating any third p
products/sendces
= of the medical sneas of doping contral
»  wsing artificial inteligence (Al) or any
generatid content of outpuls.

adeins deila

eigin hlj66- og myndupptdku, &

eigin samfélagsmidla og heimasidu:

o fra keppnissveedum, allt ad 1
tima fyrir keppni og eftir ad
mixed zone og doping zone
hefur verid yfirgefid

o fré eefingasvaeedum

« fra Olympiuporpinu

o fra setningar- og lokahatid

e frd Champions Park
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KEPPENDUR

Hvad mega
keppendur ?

PART ONE: FOR ATHLETES
PARTICIPATING AT THE OLYMPIC
GAMES PARIS 2024
Keppendur mega —
athletes to share their personal experiences at the
° Otympic Gamies while protecting the rights of the
e k k I 13C"s media rights-holders, Canditions that apply to posts:
You can take photographs and/or record audiol e Posts with video cannot be shared
video at the Olympic Games (bath inside and
. . outside ymip + of the () Olympic medals ceremonies
Keppendur mega ekki deila badorcciprsbppabines v Ll et ot
o liveor
myndbondum: T +  ifthe video is longer than 2 minutes pd
. social media accounts and personal websites.
e af verdlaunaafhendingum @ ot iuhideosephotagraph)
y P You can sharo o your personal secial mecia ) o .
e af iprottakeppnum, par med scooims aud prerd ite svhofddes * Woormenie wtkn lackdee:
. . . . - running paid market
tal |6 af pJOéSOngVu m, i mecompn:itionmnm?s.uptmhmrbeh:e - maki.nn:::mmqnn’mnr?twhh.osoci
the starnt d.l your Mmlld::ﬂ:!:!",.:: (1) r:dur:)u:‘brm:«::m;mel:? tb‘:
myntuppkasti né 6A8rum K fom rsing vemes sndsection rees ey
< < . ot Opoming o Cloiog Coramonios andoc e
Uppakomum a r.. ai!mmP::\p‘insM ¥ . M!Ph;-mdk:alamaso(dopingmirol
P P . . »  uEng artificial inteligence (Al) oF sny )
iprottaleikvéngum PAEES

e ef myndbdéndin eru lengri en
tveer mindtur pr. post

e bannad ad vera ,live” Keppendur mega
ekki

Keppendur mega ekki deila
myndbdndum né myndum:
e [auglysingaskyni
* mega ekki birta neinar
auglysingar, markadsherferdir,
samstarf, gegnum social media
platform eda sem running paid
marketing, né til ad hvetja til
kaupa & varningi fra pridja adila
Svavarsson o fra leeknasvaedum né
HAGLABYS S U SKOTEIMI lyfjaeftirlitssveedum (doping
1B control station)
e med pvi ad nota gervigreind
eda med efni sem hefur verid
framleitt af gervigreind
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KEPPENDUR - PAKKIR

Mega keppendur Utbua
bakkarskilabod ?

Ma pakka hverjum sem er? QR

Ef keppendur vilja bakka SAMSTARFSABILAR OLYMPIUHREYFINGARINNAR

samstarfsadilum persénulega T

faerslu 4 samfélagsmjéjum sihum Raibb <2 Alibaba  Allianz @ At®S
ba parf ad kanna hja IS| hvort pad

geetu verid einhverjir _

hagsmunaérekstrar vid adra 11 {’:‘:“ﬁ Deloitte. inte|

Olympiusamstarfsadila og hvort
ad feerslan er i takt vid reglur par
ad latandi. mngA Panasonic @ SAMSUNG
Ad pvi tilskyldu ad pad sé

TOYOTA VISA

Olympic Partner er opinber SamStarfS_ eéa

samstarfsadili Olympiuhreyf- Styrktaraéilar

ingarinnar (10C og iSi),
& ( g s Leyfilegt er ad pakka Olympic

partners med eins moérgum

5 — pakkarfeerslum og vidkomandi
vill

; - Bannad er ad blanda saman
: u pakkarpésti Olympic partner og

Non-Olympic partner.

Guéjﬁu Edda

Hannesdottlr

PRIPRAUT
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KEPPENDUR

bakkarfaerslur

Ma hvad sem er vera i QO
b akkarfaerslu? SAMSTARFSADILAR OLYMPIUHREYFINGARINNAR
bPakkarfaersla ma ekki innihalda: Q) airbnb €2 Alibaba  Allianz @) AteS

« Olympiutengingu, svo sem
Olympiuhringina, slagord leik-
anna, myllumerki né annad. _A:_‘“ g;:;.; Deloitte. intel.

e Engar myndir né myndbénd af
Oympiuleikvongum né verd-

launaathéfnum. OM(EGA Panasonic @ SAMSUNG
e Ekki Olympiufatnad né -

verdlaun.
e Ekki medmeeli med véru eda TOYOTA VISA

pjonustu.

e Ummeeli um ad varan eda
pjonustan hafi hjalpad til vid
arangurinn @ maotinu.

bPakkarfaersla, sem gerd er
til samstarfsadila
Olympiuhreyfingarinnar, er
undanskilin pessum reglum.
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ADPRIR EN KEPPENDUR- REGLUR

Hvad mega adrir en

keppendur ?

Hverjir eru ,,adrir"?

Hér er att vid pa sem starfa |

kringum keppendur
peirra teymi, svo sem:

og mynda

o bjalfarar

e Flokkstjorar

e Fararstjorar

e adrir sem hjalpa keppanda
vid keppni, @efingar, o.fl. og
eru med peim a leikunum.

Hér er ekki att vid dhorfendur uppi
i staku.

PARIS 202\

Q65

THE OLYMPIC GAMES PARIS 2024

o

A indivi can take S e Audio/video recordings can be shared on
andfor record audio/video at the Olympic Games personal social media sccounts and websites,
(both inside and outside accredited areas) using on the condition that the posts with video
their mobile phones, cannot be shared:

+ ofthe
- ceremonies (including the Opening,
Cloging and Olymplc medal ceremonies)
- “Field of Play™ meaning the areas used for

Photographs can be shared on personal
social media accounts and websites.

sports compatitions (including anthems, coin
toss and any celebrations on the field of play)
- training venues or praclice ancas of
- Olymipic Village
+ liveor
= ifthe video is longer than 2 minutes per post.

6 Posts (with video or photographs) cannot be

shared:

+  if commarcial, which includes:
- permitting ads
- running paid marketing
- making arrangements with a social media
platform or other media company of
- endorsing or promoting any third party
o products/services
* of any "Restricted Areas”™ (meaning the
non-public accradited areas (.9, athlate and
coach anty areas), the medical arcas, doping
control station, fitness centre, dining halls,
collection centre and the residential zones of
other Olympic teams) or
* using artificial inteligence (Al) or containing
any Al generated content or outpuls,

Adrir

Adrir

taka upp myndir og/eda taka upp
hlj66-/myndbénd & simann sinn &
Olympiuleikunum (innan- og
utandyra i
keppnipsmannvirkjunum), svo

framarlega sem reglur eru virtar.
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ADPRIR EN KEPPENDUR

Hvad mega adrir en
ke p pe nd u r ? PART ONE: FOR ATHLETES

PARTICIPATING AT THE OLYMPIC
GAMES PARIS 2024

The main objective of these guidelines is to enable
athletes to share their personal experiences at the
Olympic Gamies while protecting the rights of the

M M 105" media rights-halders., Canditions that apply to posts:
Adrir mega ekki
o m;::::;omtm‘mm;:ﬂ i e Posts with videoa cannot ba shared
. . . outside ymp « of the () Olympic medals ceremanies
Adrir mega ekki deila honstaioagse o respect e gudhiee. oo g atont ot
+ v or
myndbondum: Q R «  ifthe video is longer than 2 minutes pd
. . P P social media accounts and personal websites.
o af setningarathdéfn né lokahatid ” Postawith ideo o phtographl o
 verdlaunaafhendingum @ o s paiont weaes soconies I ———
recordings that you take: e penr.nmng.lds )
e af Jiprottakeppnum, p.m.t. af & From competiton venuse up 01 hour befors e+ g IR
px Co4 o he mixed onaldoping ool st (e e it mcin g
pjodséngvum, myntuppkasti né ittt vtoifns b
i fram the Olympic Village - endorsing or promoting any third p
- 2 = iv. ot the Opening and Closing Coremanies andfor oducts/senices
E)ér/um o uppakomum a W atihe Champions Pk, : i&m“nmwm
ipréttaleikvéngum it e o
e af eefinga- og . .
upphitunarsveedum Adrir mega ekki

o fra Olympiuporpinu

e ef myndbéndin eru lengri en
tveer mindatur pr. pdst

e bannad ad vera ,live”

Adrir mega ekki deila myndbéndum
né myndum:

e [auglysingaskyni

e mega ekki birta neinar
auglysingar, markadsherferdir,
samstarf, gegnum social media
platform eda sem running paid
marketing, né til ad hvetja til
kaupa a varningi fra pridja adila

e frd b6nnudum sveedum, svo sem
keppenda- og pjalfarasveedum,
leeknasveedum, doping control
station, likamsraektarsolum,
matarsveedum, ibudarsveedum
Olympiulidanna né 68rum
sveedum med takmarkadan
adgang.

e med pvi ad nota gervigreind eda
med efni sem hefur verid
framleitt af gervigreind
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ALLIR

Tokum oll tillit

Allir eru bednir um

Allir sem leyfi hafa til pess ad
taka upp samfélagsmidlaefni a
Olympiuleikunum, eru bednir um
ad taka tillit til annarra i kringum
sig og tryggja 6rugga og edlilega
framkveemmd og midlun fra
leikunum.

Keppendur, og adrir i peirra
teymi, mega ekki haga sér eins og
fiolmidlamenn, bladamenn eda
adrir slikir. Eiga pessar reglur
einnig vid um iSi og sérsambénd.

AN
Q265

Athugid

Ef ekki verdur farid eftir pessum

reglum er heetta a:

e aminningu vegna efnis/pdsta

o ad postar verdi fjarleegdir

o frekari adgerdir fylgi til ad
tryggja ad Odleyfilegt efni fari
ekki inn &8 samfélagsmidla
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ALLIR

Regla 40

Almennar auglysingar

Regla 40 snyr ad almennum
auglysingum. Ef keppandi er andlit
herferdar eda tengist  voru,
pbjonustu eda fyrirteeki & einhvern
hatt pa ma auglysa ef:

e eina tengingin milli
Olympiuhreyfingarinnar ~ (Paris
2024, 10C, Undirbuningsnefnd
fyrir Paris 2024, NOC eda
Olympiunefndir NOC) og
vidkomandi starfsemi, er
patttaka
auglysingunni.

e Auglysingarnar verda ad hafa
verid i birtingu i amk. 90 daga
fyrir Olympiuleikana, p.e. byrjad
ad birtast fyrir 18. april 2024.

e Auglysingarnar verda ad vera
skipulagdar i stédugri og

reglulegri keyrslu en ekki bara
pegar Olympiuleikarnir eru.

Q) TovoTA

ety Byt P

W

keppanda i

phillips '
S

tal
i

Athugid

Bannad er ad gera auglysingar med
keppanda/keppendum, sem eiga
bara ad birtast a Olympiuleikum, ef
peir eru andlit herferdar eda tengist
einhverri véru eda pjénustu.

Til er undanpéaga fré pessari reglu um
ad keppandi eda einhver Ur teymi
keppanda megi leyfa notkun & nafni
sinu, mynd eda ipréttadrangri i
tengslum vié Olympiuleikana en pad
parf ad vera i samreemi vid reglur fra
Alpjodadlympiunefndinni (I0C).
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ALLIR

Regla 50

Auglysingar a
Olympiust6dum og
Olympiuleikvéngum

Engar auglysingar (eda birting af
hvada tagi sem er) eru leyfdar & né
fyrir ofan leikvanga, keppnisvelli, né
4 O0d0rum stédum sem kallast
Olympiuleikvangar, eda & ensku
Olympic venues.

Vidauki

Ekki ma birtast neitt auglysingaefni &
einstaklingum, ipbrottafatnadi,
aukahlutum né 6dru, sem notad er af
keppendum og 66rum i teyminu,
nema pad sé audkenni eda tilheyri
fra framleidanda & pvi sem um reedir
(t.d. fatnadi eda aukahlutum).
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SI 6skar eftir pvi ad allir merki (taggi)
SI & sitt samfélagsmidlaefni sem
tengist Olympiuleikunum og mun iSi
eftir fremsta megni deila pvi afram a
sina midla.
petta a vid baedi um keppendur og
adra. Pad er allra hagur ad vinna
saman og eiga i géddu samstarfi.

Samfélagsmidlar ISI:
Facebook: isiiceland
Instagram: isiiceland
heimasida: www.Isl.iS



